Use this Diagram to Brainstorm a Community-Arts-In-Practice Storytelling Model

Deepening Tradition:
Storyteller as Community Ambassador

The Problem

Passion for a Cause

The Need? Who Will Be Served?
(Target Audience)

Philosophy - Both/And

Existing Market Who Will Be
(Competitors) at the Table?

Not - Either/Or

The Solution/ Social Entrepreneurial Concept

Who needs to be Heard?

Mission Statement

What Stories Must be
Told?

Passion for Storytelling Wh((iare and with V¥1hom
0 we create the
Listening?

Goals and Objectives

When is the Telling ?

Measurable
Outcomes and
IMPACT
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How is it Sustained?



